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Financial Reporting - March 2023

JANUARY TO MARCH LEASING
Total number of Market stalls is 73
Occupancy as at 31 March 2023 is 98%

Renewals 5

New 0

Assignments 0

Holdovers 1

Vacancies (Stall 12 being held for popups and stall upgrades) 1

Strategic Actions

Leasing Update

Commentary for Off-Track Strategic Actions: 
- Our Business: work with CoA Finance to update ACMA long term 

financial plan for operations
- Our Infrastructure: Investigate new lease administration software –

delayed to 2023/24 to align with project funding

Commentary:
- Leasing occupancy rate at 98% YTD 22/23 has contributed to favourable income user charges
- Total expenditure remains on Budget and is dependent on electricity costs remaining stable 

for the final quarter of the year

Debtors Summary



ACMA HIGHLIGHTS Q3
DELIVERED:

January 2023
STRATEGIC PILLAR

ACMA/CoA

Saturday Market Day program continued, with free family activities running every week. 

The free program includes live music every Friday and Saturday, kids activities and face 

painting every Saturday morning.
Our Customers/

Thriving Communities

Lunar New Year Celebrations – in Market installations and free kids activities. Our Community/ 

Dynamic City Culture

Launch of Brain Food new free teachers’ resource for visiting school groups. The resource 

was co-developed with a secondary and primary teacher to suit the Australian Curriculum 

and cover themes including art & culture, sustainability, food & nutrition and 

entrepreneurship (refer appendix).

Our Community/

Dynamic City Culture

British chef, restaurateur and author Yotam Ottolenghi visit. Coverage included Channel 10 

and The Advertiser and combined organic Market social reach of over 60k.
Our Community/

Dynamic City Culture

Traders Association Group (TAG) meeting held 12 January with a focus on Christmas 

Trading feedback and confirm Easter trading hours for 2023.
Our Traders/

Strong Economies

February 2023
STRATEGIC PILLAR

ACMA/CoA

Ongoing delivery of Producer in Residence program. February featured Flinders Gin, a 

small batch distillery from Quorn in the Flinders Ranges that produce artisan gin using 

sustainably sourced native ingredients. 

Our Customers/

Thriving Communities

Market signage was updated at main entrances, with new ‘ Central Market’ signs and an 

additional ‘Toilets’ wayfinding sign at the Gouger Eastern roadway entrance. 
Our Business/

Strong Economies

Trader Representative Committee (TRC) meeting held 2 February with focus on 

trader groups review, priorities for Business Plan 2023/24 and road closures

Our Traders/

Strong Economies



DELIVERED:
ACMA HIGHLIGHTS Q3

March 2023

STRATEGIC PILLAR

ACMA/CoA

Fringe preview shows and pop-up performances included the Soweto Gospel Choir, Choir 
of Man, Whitney: I Wanna Dance with Somebody, The Twins Trip street performers. Our Customer/

Thriving Communities

International Women's Day - partner event with Smelly Cheese Co and a social media 

video showcasing female Market traders. Our Community/

Dynamic City Culture

Sauce Day Event was held on Saturday 18 March, a cultural event celebrating Italian food 
and culture, incorporating traditional Italian sauce making. Our Community/

Dynamic City Culture

SA Country Women’s Association Scone Pop-Up was held on 24 & 25 March, with their 
freshly made scones, jars of homemade jam and scone mix. Organic social reach of 94k. Our Community/

Dynamic City Culture

The African Women's Federation of SA presented A Taste from the African Kitchen with 

cooking demonstrations and tastings from Ghana, South Sudan, Liberia and Ethiopia and 

three dance performances by the dance group Suns of Africa.

Our Community/

Dynamic City Culture

ACMA retail support to traders including independent professional advice to improve 

stall merchandising and appearance. Our Traders/

Strong Economies



HIGHLIGHTS Q3
March – Sauce Day resulted in strong media value and significant increase in visitation



HIGHLIGHTS Q3 cont.
Yotam Ottolenghi Visit 

- January
Fringe performances - March

Total organic Market social reach of over 60k



OBJECTIVES AND PURPOSE 
ACMA Charter 2022
2.4 Objects and Purposes 

The Authority is established as a management and marketing entity to: 

2.4.1 ensure the management and operation of the Market in accordance with the: 
2.4.1.1 Charter; 
2.4.1.2 Council’s Strategic Plan; and 
2.4.1.3 Headlease; and, to the extent of any inconsistency, the order of precedence for 

interpretation for the purposes of such management and operation must be 
first this Charter, second the Council’s Strategic Plan, and third the Headlease; 

2.4.2 be responsible for maintaining and enhancing the iconic standing of the Market 
for the benefit of all stakeholders; 

2.4.3 be responsible for encouraging the use of the Market by South Australian 
residents, visitors and the community in general and for the Market being 
recognised locally and internationally as a leading, vibrant, diverse and unique 
fresh produce market community that is commercially sustainable for Market 
sub-lessees and/or licensees and the Corporation of the City of Adelaide; 

2.4.4 contribute to the development of the wider market district; and 
2.4.5 be financially self-sufficient in terms of its operations. 

• Major project milestone with reconfiguration of Upark Central Market and significant customer communications and customer 
service delivery

• Deliver Easter program including marketing, in Market activities and operational schedule
• New trader ‘Smiley’s’ scheduled to open mid April 2023 in Stall 11
• Deliver school holiday program including Market Trail and Little Market Chefs
• Deliver Tasting Australia associated event program including a ticketed self guided tour, live music and kids cooking
• History Festival Tours  
• Reconciliation Week
• Winter Weekends – Grote St frontage 

UPCOMING QUARTER



UPDATED ACM PROGRAM: 
Brain Food – a guide to student visits to the Adelaide Central Market

New educational resources were developed 
as a teachers resource for schools visiting on 
excursion.  The resources were co-developed 
with a secondary and primary teacher to suit 
the Australian Curriculum and cover themes 
including art & culture, sustainability, food & 
nutrition and entrepreneurship. 



UPDATED ACM PROGRAM: 
Brain Food – a guide to student visits to the Adelaide Central Market



UPDATED ACM PROGRAM: 
Brain Food – a guide to student visits to the Adelaide Central Market



UPDATED ACM PROGRAM: 
Brain Food – a guide to student visits to the Adelaide Central Market



Producer in Residence Overview

Located at the NE corner, the Producer in Residence (PIR) is available for a 3 week, 
low cost license period to local food and artisan beverage innovators looking to test 
their products or retail concepts directly with customers. 

In its seventh year of operation, the PIR has hosted over 100 local food and beverage 
businesses and has helped launched retailers like Saudade and Le Deux Coqs who 
have made their permanent homes at the Market, in addition to other successful 
businesses like Prohibition Gin, Sucre Patisserie, Cozy Cakes and Gang Gang.

Producer in Residence provides an ever changing offer for customers that drives 
strong content and organic reach/engagement for ACM social media channels, 
complements and aligns to the annual event and promotional calendar, provides new 
relationship and product supply channels for traders and provides ACMA an 
opportunity to test concepts and potential new stall holders.

Producer in Residence licensees 2022/23:

• House of Honey Cake 

• Barossa Valley Chocolates

• Miti Miti

• Leeroys Cookies

• Flinders Gin

• Opa Alfajores

• Butter & Toast Bakers

• LaHore Tea House – social enterprise, provided at no cost via Thrive Refugee 
Association

• Whites Valley Jalapeños

• Adelaide’s Famous Poffertjes Parlour – now a regular casual licensee and 
delivered the popular Christmas Village for Christmas 2022



Thank you
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